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There were over 30 retail shops operating as Ruggles, Ruggles Card & Gifts and
Hudson-Ruggles, between 1995 to 1998. The following are excerpts from Chapter 10
of the book, Tales Beyond Main Street that recaps the history of the gift shops owned
by the Papel Family.

Ruggles China and Gift Shops was incorporated in 1955 and owned by Phil Papel. In
1962, Phil Papel separately incorporated Phil Papel Imports. Most of the book thus far
has been dedicated solely to Papel Giftware with the exception of Chapter 3 which tells
the story of Ruggles China and Gifts in Disneyland. This Chapter will cover the other
stores which were part of the Ruggles chain.
My interest in working for my Dad’s companies in 1970 was due to my strong retail
background, which included working for the May Department Stores from 1967 to 1970.
While at the May Department Stores I first held a position that reported to the Vice
President of Merchandising of the Budget Stores and then the position of an Associate
Buyer for the Cosmetics Department, which included a division related to the Stationery
and Gifts area.
My dad Phil lured me away from my career with "May Department Stores" by offering
me ownership of Ruggles/Queen Mary which docked in Long Beach, CA and included
10 Souvenir and Gift Shops.
Phil loved the retail business because it gave him direct contact with the consumers. As
for me, I was also drawn to the retail stores because of my childhood experiences
working at Ruggles in Disneyland. I truly enjoyed my early career which included my
time at the May Company, however the opportunity to work with my Dad gave me the
entrepreneurial opportunities that were not available in working for a large corporation.
When I joined my Dad’s companies, the Retail operations were significantly larger than
the Wholesale operations. Matter of fact, the largest customer of Papel Imports was
Ruggles, which accounted for nearly 50% of Papel’s sales. The year I came aboard the
Wholesale sales were seven hundred and fifty thousand dollars and the Retail sales
were over one million dollars. There were a total of 32 stores in the history of Ruggles,
which I’m basing from my memory or referring to articles in our company newsletter,
The Pipeline.
Here is the list of stores and operations in chronological order.
Store Name

Store Location

Ownership

Ruggles China & Gifts
Ruggles China Closet
Ruggles Gifts- Disneyland Hotel
Ruggles China Closet- “ Hotel
Ruggles Movieland Wax Museum
Hudson-Ruggles (3 stores)
Ruggles Gifts & Souvenirs
Ruggles Cards & Gifts
Hudson-Ruggles
Ruggles Cards & Gifts
Ruggles Cards & Gifts

Disneyland, CA
Disneyland, CA
Anaheim, CA
Anaheim CA
Anaheim CA
Ports of Call/San Pedro
Oceanside,CA
Century City, CA
Redondo Beach, CA
Fox Hills Mall,Culver City
Glendale Galleria, CA

Ruggles
Ruggles
Ruggles
Ruggles
Ruggles
Hudson Ruggles
Ruggles
Ruggles
Hudson Ruggles
Ruggles
Ruggles

Ruggles/Queen Mary (10 stores)
Ruggles/Mary’s Gate Village
Ruggles/Bonaventure Hotel
Ruggles Canyon Plaza Outlet.
Ruggles- The City
Kitchen World
Kitchen World
Kitchen World
Ruggles Cards & Gifts
Objets d’Art

Long Beach , CA
Long Beach, CA
Los Angeles, CA
North Hollywood, CA
Orange, CA
Santa Monica, CA
Pasadena, CA
Burbank, CA
Sherman Oaks, CA
West Hollywood, CA

Ruggles/QM Inc
Ruggles/QM Inc
Ruggles
Ruggles
Ruggles
Ruggles
Ruggles
Ruggles
Ruggles
Ruggles

Due to the strong working relationship between Ruggles Gift Shops and Papel Imports,
each company contributed to each other’s growth over the years. Each retail store had
its own personality. However, through the managers meetings and store visits there was
a common thread in all of our stores that we felt made us distinctly a Ruggles store.
I’d like to tell the readers just a few of the many stories that occurred during my work at
Ruggles from 1955 through 1998.
My absolute favorite story that I can’t even write about without laughing out loud has to
do with the Pink Panther that was originally a comedy film from 1963 which starred
Peter Sellers.
1.
2.
3.
4.

Pink panther
The charms at Bonaventure
The Kiss Me experience
Dollar Table

THE PINK PANTHER STORY
For those of you who are not old enough to remember, The Pink Panther was a comedy
film produced in 1964 which featured Peter Sellers, David Niven and Robert Wagner,
along with animation of the Pink Panther. The movie was successful and the stuffed
animal of the Pink Panther was a popular seller in our retail stores. The sizes of the
stuffed animals varied from about 8 inches all the way to 6 feet. The 6 foot Pink Panther
sold for $300 which was a lot of money back in late sixties. During Christmas time the
sales peaked and we would have one or two Pink Panthers in each of all store locations
and would keep a backup of about six Pink Panthers in the warehouse so that we could
supply the stores as needed. If we would have sold the last Pink Panther in any of the
stores it would prohibit us from selling future 6’ Pink Panthers in the busy Christmas
Season.

Throughout the Christmas seasons while the character was most popular, it would be
my “job” to deliver the Pink Panthers to the various shops. At the time it was primarily
Fox Hills Mall, Glendale Galleria and the Bonaventure Hotel. The easiest way to deliver,
especially if I had two of them, was to put one of them in the passenger side of the front
seat (using the seat buckle) and the second one in the back seat also bucked in.
Can you imagine what attention I got as I was driving the Pink Panthers to the stores?
Everyone was looking and laughing and I also kept on laughing. By the time I got to the
stores, my stomach would be aching from the amount of laughing I did. I wonder in
today’s age, if that would have gotten me into the Fast Lane of the freeway requiring
two or more in the passengers in a vehicle!

THE CHARMS OF BONAVENTURE HOTEL
Our largest store in the Ruggles chain (since the closing of the shop in Queen Mary)
was the 3500 square foot location on one of the mezzanine levels of the Bonaventure
Hotel located in downtown Los Angeles. The store was run by Jean Mack at the time
which was one of our very capable managers. Due to the size of this store location not
only did we offer our normal gift and card shop choices, but also expanded this store to
include a jewelry and accessories department as well as ready-to-wear clothing
department.
In our jewelry department we offered gold plated charms of the Bonaventure Hotel for
$4.00 each. Can you imagine the surprise of our manager, Jean Mack, when a very
wealthy Arab came up to the jewelry counter and pulled out $1600 in $100 bills? He
pointed to the Gold Plated charms and said that he would take 4. Jean was taken aback
but she said, “Thank you, Sir, but those are $4.00 not $400 each”. He gave her a
surprised look, picked up his $1600 dollars and said, “Then, I don’t want them” and
walked out. What would you have done?

THE FAMOUS RUGGLES DOLLAR TABLE
Back in the days of our gift shops in Disneyland and Disneyland Hotel, my Dad, Phil,
had what was called the GRAB BAG. This was a large barrel that contained boxed
items that were packed in various colored bags. Back in 1955 they sold for 59-cents
with the captions, “Odds much better than Las Vegas” and “Values to $5). It was our
number one selling item. My sister, Arlene Slater’s job in those days was to wrap the
grab bags. A few years later we increased the price to 79-cents and sales were not
negatively affected at all.

When we opened the retail stores in other locations, we did not want to go to the labor
of having to make sure every item was boxed and then to wrap each item individually;
therefore to replace the Grab Bag concept, we replaced it with the Dollar Table. Initially
most of the items on the dollar table were items that originally retailed for $2 - $3, but
were marked down because they were slow sellers. However, as we become known for
our Dollar Table, we started to by Close-outs and put them out for $1 which was a great
deal! This was taking place in the 1960’s - 1970’s primarily, long before the days of the
99-cent Stores and the Dollar Tree.
I sometimes think back and say to myself, “This Dollar Table was so popular, what don’t
we make an entire store of Dollar items”. WOW! If I did that, I think I would be in a
mansion today!

THE KISS ME MUG PROMOTION

A series of KISS ME mugs were introduced by Papel Giftware in 1977. Often we would
preview the series in the Ruggles stores in order to get some type of feedback which we
could provide to the Papel Sales Reps, making it easier to sell the series nationwide.
The Kiss Me mugs had 48 titles initially. We made Kiss Me Badges for our employees to
wear (This was requested and NOT required!). Managers were keeping track of the
sales by title and it was interesting to see the variance by store location. Our tourist
locations sold heavy on Kiss Me I’m Irish, Italian, Mexican as well as the humorous
titles. A lot of women bought, Kiss Me, I’m bald, I guess that was for their husbands.
However, our number one seller across the board was KISS ME I’M HORNY! Our
employees had a lot of fun with a contest of wearing a Kiss Me badge and keeping track
of the number of kisses received and the number of Kiss Me Mugs they sold. We
offered two prizes. One for the most kisses and the other for the most mugs sold. I don’t
think a contest of this sort would work in today’s world. However, most employees were
enthusiastic contestants!
Using Ruggles as a test market within several stores throughout Southern California
was a major help to Papel in providing early results. Also, a lot of the ideas for
development of new Papel products initiated directly from recommendations made from
the retail stores.
There were so many exceptional employees of Ruggles over the years; with very few
exceptions, our store managers were top notch and were very capable group of
individuals and fully dedicated. If I wrote about all of the exceptional employees, it would
take up many pages. I will just mention two out of the hundreds and hundreds of
employees over the years.

Boby Williams started working at Ruggles just out of high
school when we had the store at Disneyland. She
managed just about every retail location we had including
the Queen Mary with its multiple locations. She worked for
Ruggles for more than 25 years and the hardest part of
losing the Queen Mary was losing the opportunity for Boby
to continue managing the stores. There could never be a
more devoted employee to my dad or myself. I still keep in
contact with Boby who is fully retired and enjoys the love
of her family.

Ruth Norrie, now Ruth Donley, was the General Manager of all the Ruggles stores and
is exceptional in everything she does. Once something was turned over to her, I never
had to worry because I knew it would be followed up better than I could do it myself!
When we began selling off and losing the stores, Ruth continued working with me in an
administrative role handling financial matters and property management. For several
years, she commuted a long distance every day. When there have been crises in both
our lives, we have always been open towards each other. I think what I am saying is
besides being the best employee anyone could wish for; she is also the best friend that
anyone could have. She is a very special person and I am happy that we are part of
each other’s lives.
Perhaps the best way for our readers to get an idea of the store operations is to include
some of the SHOP TALK portions of the PIPELINE. The following covers issues cover
the period between 1980 & 1981. I hope you will enjoy reading our employee newsletter
from these issues. The PIPELINE was covered in Chapter 9. SHOPTALK was the
section in each issue that specifically addressed the Ruggles Stores.

AUGUST 1980

SEPTEMBER 1980

DECEMBER 1980

JANUARY 1981

FEBRUARY 1981

APRIL 1981

MAY 1981

AUGUST 1981

I hope the above articles give you an idea of the day-to-day operations of Ruggles.
Looking back, the 1980’s was truly the golden era of the Card-and-Gift Shop. This was
way before the Big Box stores had any significant market share of greeting cards and
giftware. It was long before the word “internet” was part of the English language.
While there are still many successful Card-and-Gift shops in the USA, the “MOM &
POP” era is gone forever, and it is now a new era.

